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SUBIVIISSION TO THE PRODUCT IVITY COMMISSION - R

BROADCASTING ]REGULATION
|

As noted in our submission of December 10, 1@99 ARIA notes thé inerti

doos/ous

to exist in Australia with respect to the mplcméntanon of digital radio services. Thm
inertia when coupled with the highly restnctlve ‘approach of the Australian Broadcastmg

Authonty to the granting of new Commercial FM licenses in Sydney (
previous submission) paints a picture that the; radm mdustry lacks
innovation. The radio industry should be at t}hc

raised i m our

vibrance and |
forefront of the digital fiiture and not

simply a passive spectator and accordingly it may be incumbent op the Commission to

investigate, ie: analyse this factor in this mqmr‘,r.

Se
ulati

ARIA’s stance on this issue reflects its view tbqt the Broadcastmg

delivered on providing a broader range of services in the major p

ices Act ha:ls oot

n centres of

Australia since its enactment in 1992 and usidg the Sydney model, the provision of

additional commercial services in the other capltal cltles is not likely to
services. :
|

ARIA’s stance is also founded on the fact that recorded music is the corp
vast majority of radio programming in AustraEh
to the Inquiry (175) highlighted the features of dlgltal radio in p
higher quality sound (and ancillary services such as song titles,
label). Digital radio will provide an enhanced n‘1€:d1um for Austr:
aceess to recorded music. l

|

The reahty is that digital radio will allow the rc(:ordmg artist to be heard
the same quality as those performances embehded in a CD. Accordingly

icular,

promote more

3 elemer_ltiof the

a. The submission Efrom Austereo Pty Ltd

better reception,

ists name and record
ian cqnsumers for

by the pl;lblic at
there is a public

interest element in digital radio being progrcsscd in a rapid manner, sinde digital

television will also provide CD quality audio, when'it begins transmission in twelve
! .

months time. 5 !
Co

The issue is also highlighted by the material wach has been put to the Commission by

the commercial radio industry through its mdﬁs{ry body, the Federation
Radio Broadcasters (FARB)83) and the submlssmns from Austereo Pty
Radio (26/‘172(DR186) B

of Australian
Ltd and DMG

As a threshold issue we have DMG Radio attacinng the preliminaty views of the
Australian Broadcasting Authority in respect #o ithe graoting of adl:h‘uoml FM licences in
Sydney. DMG’s arguments indicate that up to four new FM services cquld be supported

and they also demonstrate the lack of d1vcrs1ty in commercial I'adJ]‘O serv
They paint a scenario of a closed shop, lockmg put a major commercial
to expand its business by providing new mum'c stations in the largest rad
Aunstralia. We would generally agree with thJTs énew It is easy to forese
allowed, taking on a format aimed at 14- 23 age jgroup which is largely 1
broadcasters.

ices in Sydney.
operator wanting
io market in

e new stations, if
rnored by present
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Austereo Pty Ltd has also sought assistance ﬁ:om the Comumnission| to deal at some;length

with digital radio issucs. Its submission l:ughllgl]lts the background of the various reports
which have investigated digital radio in Austrah a. :

In 1995 the Government established the D1g1ta.l R_ad:io Advisory Committee which
reported in 1997 and made significant recommandations as to how digital radio should be
mplemented : ; -

The qubn:ussmn from FARB notes that fvt:)ll(:wmn| thJs report the Ministeg for
Commumcatlons Information Technology & The Ar(s Senator Richard Alston,
established a Planning and Steering Comm.lttqe 'chau'ed by his Department to develop a
comprehensive framework to enable digital radlo services to commence ftransmission in
Australia in 2001. FARB also notes that the spe(’;trum planning wark for|digital radio is
nearing completion and that it supports the co:|1c t of the necessary legislative program
being complctcd by mid-2000 to ensure the development phase ofidigitaj radio can
commence in 2001. L ‘

A significant part of the FARR submission to ;ttlul's Inquiry is that the commercial radio
industry is secking a six year development phésc fordigital services with no new
commercial services being planned during that time, founded on the premise among other
thmgs that lengthy simuicasting will be reqmred to provxde. a seamfess transition of all
services to digital. This concept is also taken upl by Austereo Pty ILtd who take the view
that for a period as long as ten years or more, new commercial services should not, be
allowed to enter the various markets. Austereo Pty Ltd also takes the view that it would
be grossly unfair to allow new commercial opera:~tors into the industry bepween the
commencement and end of simulcasting, if those operators were not alsoj required to
broadcast in both analog and digital mode. As FARB has also in T:ated hat the
simulcasting period could be at least fifteen yea: or more and w1 the low probability of
new analog licences being issued, it is likely that there will not be any new competition in
the Industry for a significant period of time. | Il | '
: |
It may well'be that all radio broadcasters will rcqu.lre assistance in movirg towards digital
but ARIA quenes how far that assistance should iextend beyond what the|Minister for
Communications, Information Technology & The Arts, Senator Richard Alston indicated
in his address to the Annual Convention of FAR&B on 19 September 1997, je: that
incumnbent broadcasters would be offered the qpportumty to move {o digi al, and there
would be opportunities for new entrants as wel;I ( This is covered i ﬂ:l a summary on digital
radio on the DCITA Homepage - What is D1g1ta1 Radio - www.ddita.gov.au ).
_ | |

In view of the limited opportunities being prowded for new entrants to radio at the
present time it would be appropriate to explore how those groups cpuld be allowed access
to digital radio from day one. It would seem: Inglcal that all hroadcdsters would benefit
from as many drivers as possible to advance, the dlgltal radio causejand hopefully achieve
the original objects of the Broadcasting Sennces Act. Like Digital Television the uptake
of digital radie by consumers will depend upon tﬁe availability and{price pbf new receivers
as highlighted in the DRAC Report and the Austerco Pty Ltd submission) ARTA queries
whether an extensive simulcast period of emstl.;ug services without a pull through of some
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new services (which could be provided by cxxs Ing operators as well) will be cndu.igh to

push the d1g1ta1 radio barrow.

The commercial radio industry through the FARB submlssmn clearly a
threats to its market position particularly from the Internet. Howevyer this
opportumty which radio stations are cxplmtmg y streammg their proad

allowing users to sample on-air pro gramming; :and providing feedback,etg.

owledges the
threat is also an

casts and

The Internet

thrives on innovation. Why is the same degree of innovation not b ing shown in driving

digital radio in Australia? Presently a number, of commercial bro cast
arange of radio channels on the internet as welljas simuleasting. Thi

the formats that new FM or digital radio entraht‘.

would be supplyi g.

IS are streaming
Indicates somc of

The Australian situation may be contrasted vnth that: existing in the United Kingdom
where the BBC has been providing digital services for some years with gver sixty ‘per

cent of the country covered by the transrmssmn
national services plus extra live sports covera e
be launched this year. !
i
1

On November 15, 1999 the national commcfmhl

network which will provide a total of ten semces of which seven will be

The other three will be simulcasts of the exlstmg

interest is the fact that Digital One is owned by Bntam s largest commerg
(JWR.(63%) and the complete commumcanons company NTL(37%) whi
owns the national transmission network in Austraha_ The Commission is
following websites to gain an understanding of the approach bein g taken i

petWork The BB( simulcasts its five

Additional new channels are expectcd to

operator Digital One lannched its

new services.

national commergial setvices. Of

ial radio group

ch company also
referred to the
in the UK and to

demonstrate how Australia appears to be shppmg behind in the digital scene — UK Dlgltal

Radio Forum at www.dab.org and BEC Dlg[tal Radm at www.bbé.co.uk.

ARIA is not in a position to provide any major msl ghts into why Aypstrali

is laggmg

behind in the move to digital radia. It would appear that significant\work |has been
undertaken by a variety of groups, but through a lack. of concerted gction py all playcrs

nothing tangible has been achieved.

i
In view of the fact that ARIA’s concemns are also

shai‘cd (but from a different

perspective) by the radio industry it is appropriate for the Commission in fits current

investigation into broadcasting to highlight what

digital radio and whether the “window of opportumty’ it offers can

and cnstmg operators alike. i
I

Should the Commission wish to discuss this matt

free to contact ARJA.

l'a.re the impediments to i

er funher Or raise any q
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