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Introduction

Background

|
| am the Managing Director of International Dynamics Pty Ltd, an audio visual
distributor and retailer founded in 1958. Our n-Lain product line is Loewe televisions
from Germany. In the 70cm + screen sige category, outside of the lower
Sony/Philips/Panasonic territory, we are one of the major distributors of televisions
in Australia, supplying over 80 dealers. We have been credited by many as the first
Australian distributor and retailer to successfully enter the premium television
market in volume. :

The Loewe company we represent is one of t e major TV brands in Germany, and
in certain categories the biggest-selling brand| by value (source: GFK July 1899).
Australia is now the fifth-largest market of Loev{re products in the world.

| speak not just from theory or logic but from a large amount of marketing and
selling experience, including direct person-to-pérson selling to the general public. |
have been an expert withess in television-related issues. My company group
includes 9 retail stores, one of which is a multiple Westfield Retailer of the Year
award winner, another is a current Victorian: Fair Trading Award winner. Few
people in Australia would have my understanding of the premium television market,
and the concept of selling the added value of gpod picture quality.

Definitions

Throughout this submission we will make references to Digital TV (DTV), High
Definition TV (HDTV) and Standard Definition TV (SDTV).

References to DTV indicate digital television aliwd data broadcasting (whether HDTV
or SDTV) instead of the current analogue system.

References to HDTV in Australia are based dljpon the legislated Australian HDTV
format of 1920 pixels x 1080 lines @ 50Hz. -

References to SDTV in Australia are based ufpon the DVB-T platform standard of
720 pixels x 576 lines @ S0Hz.
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1

1.1

Public confusion about Digit

Real people and television purch

al TV

ases

| have been arguing against HDTV as the mandated Australian digital broadcast

standard since it was first announced, because

bodies and media predictions were simply in
| even offered a free Loewe television

failure.
the official predictions would actually happen.

there will be a lack of buyers for HDTV sets, e

availability commitments were both achieved b
impossible}.

so many of the Government, official
npossible to fulfill and doomed to
to anyone who could show that all
I'he basic reasons are very simple:
ven if the original performance and

y 1/1/2001 (which in my view will be

| believe most organisations providing submissibns to this inquiry have had little or

no experience of commonplace situations in th
why most televisions sold in Australia are u
people think it worthwhile to spend a lot more t
are real life examples.

The doctor who thinks the Loewe $3000 set

e selling of televisions. The reason
| . .

nder $1000 is simple: not enough
¢ get a better picture. The following

is superb (“I've never seen anything

so clear”) but buys the $1500 unit which is ldaded into a BMW 8 series car worth

$250,000.

spend $1899 for the better picture that he
$1299. They compromise on a $1499 set.

though she said the Loewe sets were much

| am considered a very knowledgeable and sk

this | can't always overcome buyer resistanc
better picture quality, even among people in tg

difference. 1 can supply more detailed reasons

Some of Loewe’s more expensive models can

Our stores have demonstration areas showing
The take-\

capabilities of these televisions.
televisions is relatively low.

With any new technologies there are always
With a mandated HDTV approach they will
Royce category, provided a variety of manu
appealing range of sets for our tiny market
format. | cannot envisage this happening.

international Dynamics 29" Novemben

My physiotherapist who bought a new For
driving, but a $799 television. The television

The successful lawyer who has an argument with his partner on whether to

likes. The partner wants to spend

N Falcon wagon for local suburban
had to cost well under $1000, even
better.

Iful television salesperson. Despite
e to higher priced televisions with
p income brackets who can see the
why this happens upon request.

have a VGA interface fitted for $160.
y the Windows and Internet display
ip rate of the VGA card-equipped

a small number of “early adopters”.
e in the Ferrari, Porsche and Rolis
acturers are willing to produce an
with its currently proposed unique
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1.2 Why don’t more television retail

Why don't more television retailers complain

wrong and misleading information being released?

number of dealers | know did complain, to na
gave up. | was unusual in that | persisted.
November and suggested they contact the P
weren't receptive.

The general attitude was “it's a waste of time
very common attitude. In some of the larger
many areas, including VCRs, refrigerators, cof
aren’t in direct contact with the public. In sy
themselves in the HDTV debate and didn’t wan

See Attachment 1.2 for letters from dealers a
coverage is having on their businesses.

1.3 Drop in average sales price of te

Past and current Australian and worldwide ex
not make the relatively affordable jump from
though the picture quality is significantly b
proportion of people moving to a $3000 set cor
improvement again being apparent.

Qur retail group has recently recorded an i
lower-end model televisions. The most comt
“HDTV is coming”. They don’t want to spend a

We know of cases outside of our retail grouf
advised clients to not spend more than $1000
impending arrival of HDTV.

If people knew the facts this wouldn't be happe
many letters testifying to the effect.

international Dynamics 29" Novembe

ers complain?

about the situation of lost sales and
In the early days a large
avail. After getting no replies they
| contacted many of our dealers in
roductivity Commission. The dealers

1]

“You can't change anything” is a
stores the people in charge oversee
nputers, furniture etc, and they often
mmary they haven’t fully immersed
t to waste their time.

bout the effect the Digital TV media

levisions

perience show that most people will
a $1000 set to a $2000 set, even
etter and easily discernible. The
tinues to drop off rapidly, despite the

rcreasing number of people buying
mon reason given by buyers is that
lot more and have it wasted.

» where television salespeople have
on a new television because of the

ning as it does now. We can provide

r1999 Page 5 of 18




2 Comparing television forma

ts

The proposed change from current analogue televisions to HDTV sets is often

raised as being comparable to the change
colour. It is completely different. |
Regardless of the size of the screen and the
was instantly discernible from a black and wh
colour televisions to become the major sellers

from black and white televisions to

viewing distance, a colour television
te set. Despite this it took years for
10 years later black and white sets

were still being sold, and even now are still available at the very cheap end of the

US market.

It is a subjective question but an often quoted
quality current analogue television receiving a
set of the same size, you would need to view
less to notice the picture quality difference bety

opinion: if you were to place a good-

reasonable signal next to an HDTV
both at around 2 metres distance or
veen them. This is much closer than

most people watch their televisions, and assumes that an affordable HDTV set

could be made in a 55cm to 68¢cm screen size,

Despite requests | have never been able to s
My advice has been that HDTV demonstn
televisions of a size most Australians have
purchasing.

A more comparable leap to the change from
would be going from good quality colour televis
does not require glasses for viewers in normal

21

It is debatable at what point the performance d
become noticeable. The 90cm screen ds
Commission in its draft report is reasonable, b
as analogue sets of this screen size currently s

It is worth noting the view of a senior manager
and picture tube manufacturer regarding tel
HDTV:

“For consumers [0 enjoy the full benefits of 1
display at a distance not more than 3 time:
distances greater than 3 screen heights, th
factor. In most living rooms, consumers view|
For this reason, only the largest displays
consumers.”

When people refer to the “cinema quality”
referring to the highest 1920 pixel x 1080i lines
or 720 x 576 progressive formats can also bg

they are higher definition than SDTV. It is im

are not the “best technology” format being deb

International Dynamics 290 Novernbe

which we find difficult to envisage.

see a real-life HDTV demonstration.
ations in Australia have been on
never seen, let alone considered

1 black & white television to colour
ion to good quality 3D television that
viewing positions.

Performance differences between SDTV and HDTV

fferences between SDTV and HDTV
efinition given by the Productivity
ut irrelevant to consumers in general
tart in price from around A$5000.

from a large multinational television
evision screen sizes when viewing

1080i resolution, they must view the
the dimension screen height. At
human eye becomes the limifing
the television from larger distances.
bring the full benefits of 1080i to

5
=
-

victures of HDTV, they are actually
s format. The 1440 x 1080 interlaced
= referred to as HDTV, inasmuch as
iportant to note that 14401 and 720p
ated currently.
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2.2 The US experience applied to Au

The European PAL system is acknowledged
compared to the earlier US NTSC (“Never Twic
US didn't change. One of the reasons for the

stralia

as having superior picture quality
e the Same Colour”) system, but the
US having HDTV as an option may

be the poorer quality of NTSC. HDTV is a failure in the USA compared to SDTV in

Europe.

If we take the often-published figures of aroung
in the first 8-7 months, pro-rata on a per-capita
sold per month in Australia. If we take F.A
manufacturers interested in the Australian marl
each (3 models is not many for a television m
only 14 units per model per month Australia-wid

25,000 HDTV sets sold in the USA
basis this would equate to 200 sets
C.T.S. statement that there are 5

et and assume they have 3 models
anufacturer), they will have sales of

e.

Other sources state that only 5000 HDTV sets were sold in the USA in the first year

of broadcasting (New Scientist October 1999}
figures may be because there has been no cle
to sets sold to dealers, sets sold to end users
(the US has 18 DTV standards) and whether
HDTV-equipped. HDTV-ready monitors ret
whereas HDTV-equipped sets are ready to us
certainly reluctance from proponents of lag

The discrepancy in the US sales

ar explanation of whether they refer

. which DTV standard they refer to
the sets were only HDTV-ready, or

quire a suitable set-top decoder,

e with HDTV broadcasts. There is

ging new technologies to provide

accurate detailed sales information. HDTV sales and DTV sales are often mixed in

together.

On ringing a selection of US dealers stocking n
manufacturers’ websites) none had operating s

How many manufacturers will commit milli
manufacturing new unigue-format HDTV sets
total failure as a real possibility?

In a paper submitted to the HDTV briefing and
in Sydney, Dr Joseph A. Flaherty said “/ thiny
DTV and HDTV receivers and set-top boxes in
start-up of Digital TV in the USA, I'll assume 3(
Australian 1920 x 1080i standard, in itself ar
estimated television sales market of over 80 N
period, less than 0.5% wili be HDTV.

)
|

Over the same 3 year period it is estimated

Australia, so on the same basis there will be
year, These figures are supplied by an HDTV
HDTV. At what point do we consider HDTV a

259t Novembar

International Dynarnics

najor brand HOTV sets (listed on the
ots on their shop floor.

ons of dollars for designing and
for a tiny market like Australia, with

demonstration on November 4 1999

c there will be a million homes with

24 months.” Thus 3 years since the
0,000 of these sets are HDTV to the
optimistic prediction. With a total

Nillion sets in the USA over a 3 year

2 5 Million televisions will be sold in

less than 3000 HDTV sets sold per

enthusiast pointing to the success of
ailure?
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3  Misleading information on sizes and pricing

If the official and media information on the Digital TV issue was correct we shouldn't
complain, even if it inconveniences or damaggs our business. | submit however
that in many important cases it has been misleading and often simply false.

The Trade Practices Act provides penalties for “conduct that is misleading and
deceptive”. Mr Nicholas Seddon, Reader in Law at the Australian National
University says ‘misteading means just that —no element of fraud or negligence is

required”.

| am not making a comment on the legal application to particular cases, but the
principle of Section 52 of the Trade Practices Act states “people should not be
mislead to their damage.”

| can say for certain that consumers and the retail television sales industry have
been damaged by previous announcements and articles. Sales of larger televisions
dropped off sharply throughout Australia when Digital TV media coverage began.
They came back up when the reports quieted down. This up-and-down sales
pattern carrelates with the intensity of Digital TV reports in the media. Examples of
misinformation follow.

3.1 60 Minutes

Television sales dropped sharply after the Nine|Network broadcast TV commercials
(“Consign your TV to the scrap heap) for a Digital TV story on “60 Minutes” on
Sunday 7" November. After the broadcast our stores and dealers received scores
of phone calls from worried “60 Minutes” vigwers who had recently purchased
televisions. On 4" and 5" of November | had received calls from customers
worried about the commercial. On Monday the 8" | received several calls from
customers worried about the program. The last caller had purchased a television
on the Saturday, and seemed close to tears. The impression she got was that she
had just made a big mistake by spending over $3000 on a television, when the
program said HDTV sets would only be $4000 {o $5000.

Many people have told me they had an old television, which they wanted to change,
but were waiting for HDTV. They were behaving very rationally. If | was told
officially that Rolls Royces and Ferraris would be around the same prices as a good
Holden in a year's time, |'d wait to buy one too.

3.2 Australian Broadcasting Authority

The ABA's website advised browsers under| the “What will consumers require”
heading that “conventionally sized sets are likely to approach the price of current
TVs”. The buying public sees televisions with 51-68cm screens as “conventional
sized sets,” but is not told that a range of conventional size HDTV 1920 x 1080
sets will not be made in the foreseeable [future. Without going into lengthy
technical explanations, typical Australian-sized televisions capable of displaying the
full HDTV 1920 x 1080 resolution cannot be manufactured economically with
existing television picture tube technology.

International Dynamics 29 November 1959 Page 8 of 18




3.3 Our House

The GTV-9 program “Our House" aired a seg
November 24 1999, mentioning a price of $250
a Sony HDTV, and saying price drops were expected. | could write a complete
submission on misleading and/or untrue information in the media and from Sony.
Why doesn't F.AC.T.S. ensure that its members and other HDTV supporters
provide realistic information on pricing?

ment on Digital TV on Wednesday
0 together with background shots of

3.4 USA pricing compared to Australian pricing

Due to a number of factors (which | can advise to those interested), televisions in
the USA cost far less than Australian equivalents, say over 2 to 3 times. For
simplicity we will use a ‘multiplier’ of 2.5 timeL the US$ price to achieve the A$
price, although we can provide examples of products at 3.5 times”™. The cheapest
Sony direct-view fully-equipped HDTV set in the USA currently (according to the
Consumer Electronics Manufacturers Association USA website at 26/11/99) is the
KW-34HD1 with an 86cm picture tube at US$8499. This is also the smallest fully-
equipped HDTV set available in the USA we could locate using a direct-view picture
tube, still much larger than the average Australjan television, and over 20 times the
price (a good direct-view television is considgred superior in picture quality to a
projection TV). On this basis the Sony KW-34HD1 equivalent in Australia could sell
from around A$20,000.

* A Sony 32 inch television quoted at US$939
internet. In Australia the lowest-priced Sony 32

3.5 Reconciling the extraordinary ra

Two years ago, when costs for the Digital |
around $500 Million, | was asked how much | th

$1 Billion or so, which was not based on a
technologies generally underestimate impleme

s the cheapest we could find on the
inch set was quoted at A$3500.

nge of HDTV prices

TV infrastructure were reported as
ought it would cost. My answer was
ny knowledge. Advocates of new
ntation costs, whether out of lack of

knowledge, wishful thinking, or to help get their technology accepted. In truth it is

impossible to know all the circumstances that ¢

Philips Australia submitted that an HDTV set
the “budget” end of the market), but Sony
eguivalent US pricing).
submission about pricing. [f their actual prices
to this caveat. | assume the Philips price was

1920 pixel x 1080 line resolution. Sony may ha

specifications such as 1440 pixels x 1080 lin

ones, as one of their US models uses. Such ds

The really low HDTV set price estimates con

networks, the main proponents of HDTV. Prid
$2500 have been quoted, but I'll pick $3500 ag
know more about television pricing and produ
Why aren't the manufacturers quoting the sam
sets and set-top decoders?

International Cynamics

This is easy to recg

290 Novembey 1999

an arise.

ill cost around $15,000 (I see this at
ay $8,000 (or less than half their
incile. Sony has a caveat in their
turn out to be higher, they can point
referring to a set capable of the full
wve been referring to a set with lower
es, with “virtual pixels” and not real
stails aren’t available.

ne from F.A.CT.S. and commercial
res such as $5000, $4000 and even
an average figure. Do the networks
ction than the actual manufacturers?
e low prices for 1920 x 10801 HDTV
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FA.CT.S. and the networks know that if thej

realistic prices, they would have received little
pricing are thus easy to understand.

3.6

| have seen very little information on the consu

the visual media, and only a little more in the
all media reports of course, but obviously HD'

Information from HDTV propone

y had started promoting HDTV with
or no support. The discrepancies in

nts
mer angle from SDTV proponents on

rint media until recently. | don't see
'V gets by far the greater coverage.

No customer | have spoken with can recall hearing about consumers’ interests and

SDTV in the media.

We have no objections to companies puttin

legitimate commercial interests, and don't ex
aspects.

information about the real situation.

3.7 F.ACT.S.

In the media it easy to say ‘| was misquoted” td
very recent example of misinformation was

November. The 3LO program “In the National
F.A.C.T.S. as a guest, who was talking abou

assume he is talking about a complete HDTV s
(1920 x 1080i) specification. | would like to ki

as | do not believe it exists.

Mr Branigan also mentioned that Japan wouls

and that Singapore, India and China were als

“Latest DVB News” section of the official O
mentioned that Singapore and India had adoj

Any country considering DTV gets ali the

standards, so in this sense they all must “con
only country with a mandated 1920 x 1080i HD

international Dynamics 291 Novembe

We do object to them repeatedly §
misleading, or without realistic basis, partic

g the best case forward for their
pect them to highlight the negative
upplying information that is untrue,
ularly when they have access to

y explain away misleading figures. A
heard on radio on Sunday 26"
Interest” had Mr Tony Branigan from
t $4000 HDTV sets. People would
set to the Australian “cinema-quality”
row the make and model of this set,

i be having digital HDTV next year,
o looking into HDTV. | checked the
VB website on the same day. it
ted DVB, but nothing about HDTV.
specifications for all the different
sider” HDTV. Australia remains the
TV system.
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4 New technologies

“Australia’s rapid take-up of new technolog

there was a rule that Australians are always wa

Large-screen projection televisions are far mo

jes” is a mantra often quoted, as if
y ahead in this area. Itis not so.

re common in the USA, which is a

close example in terms of pricing. The current US NTSC broadcast standard is

much worse than Australia’s current PAL stan

been an acknowledged flop to industry figures

the burden of an “orphan” standard, why should

There is more difference between an $899 tele
group sell for under $2000 (as well as other
HDTV sets. Despite this Australians mainly spe

41 F.A.C.T.S. consumer survey quo

“C A.C.T.S released the results of a survey thi
of the digital era. Clearly aimed at influencing A
walch on the mood of mainstream Australians
would rather have the best quality TV achievab

dard, yet US take-up of HDTV has
outside of HDTV enthusiasts. With
it be any better here?

vision and Loewe sets our company
brands), than between SDTV and
nd under $1000 fora TV.

ted in daily media

s week on what consumers thought
rime Minister John Howard's careful
. the survey conciuded that people
le rather than access to datacasting

services”, (Brisbane Courier Mail, 13 November 1999)

On page 1 the survey states “Surveys are nol
should not be interpreted as predictions as to

Australians when these technological advar

something with which | completely agree.

| don't propose to analyse the entire FA.C.T.S
from page 23:

“Methodology note: In order to determine w

predictions. However these results
the future consumption patterns of
wes become a reality.” This is

survey, but iet's look at an example

hich of ftwo opposite positions our

survey respondents agreed most with, we presented them as the opinion of two

hypothetical people — Mr Smith and Mr Jones.

Mr Jones thinks the TV networks should be re¢
quality standard definition and in cinema qualit)
upgrade their sets they will have a cheaper opt

Mr Smith thinks that in order to have a smooth
that we're better off to pick the best system an
He thinks the new system should be simple ar

>quired to broadcast in both a lower
y High Definition so when consumers
ion and therefore have more choice.

transition from analogue to digital TV
d to bring everyone onto that system.
d that having two systems will create

too many problems, just like the problem caused by having VHS and Beta VCR

systems in the 1980’s.”
What was not mentioned was that the failed Be

Imagine if the alternatives posed were instead

29 November
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sta format was the better one!

as follows:
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Mr Jones thinks the TV networks should be req
high definition sets will be several times the p
Australians buy.

Mr Smith thinks that in order to have a smooth ti
that we're better off to pick the best system eve
expensive than normal Australian TVs and in |
He is not interested in the fact that nearly all the

Lired to broadcast in high quality as
rice and not in the sizes that most

ransition from analogue fo digital TV
n though it will be 10-20 times more
sizes not normally purchased here.
best entertainment systems shown

have failed such as Beta, DCC, DAT, ELCASET and so on. He thinks only the best

is good enough.

The above questions from hypothetical people are slanted as in the Wirthlin survey

but they are factually more accurate.

All this survey indicates is that if you take people with little knowledge and ask them

leading questions pointing to an answer conven
convenient to yourself.

4.2 Successful implementation

ent to yourself, you will get answers

“About eighty percent of Australians will potentiglly have access to digital television

transmissions on 1 January 2001.” (ACCC med

ia release 17" December 1998)

“Mr Robertson indicated that with the key recommendations for high definition
standards and the transmission format now (taken, the way is cleared for the
industry to prepare the detailed specifications Hy the end of this year. He said this
timing was essential for the broadcasting ingustry and the receiver production
industry to be able to meet the Government's January 2001 timetable”. (F.A.C.T.S.

media release 30 July 1998)

When can we expect a factual statement on what coverage will be achieved at

1/1/20017

“There are no reliable pointers to what might drive consumer take up of digital
broadcasting technology. Even major consumer product manufacturers, despite
years of consumer research and many successful products, report they have yet to

find the key to what guarantees success. As a

consequence, many products never

go beyond the test market stage. Even some that are given world-wide launch
hecome commercial failures” (Final report of the Australian Broadcasting Authority
Digital Terrestrial Television Specialist Group Canberra 1997).

This is correct, so why has it been forgotten?

4.3 The history of DAT and DCC formats

Both DAT (Digital Audio Tape) and DCC (Digital Compact Cassette) were digital
audio cassette formats given world-wide releases in the 1980's and 1990's
respectively. There were newspaper and magazine articles explaining ail the
research that had been done into figuring out what consumers wanted. It was a big
market. There had been many questions to potential users, and suggestions about

International Dynamics 29h Novernbef 1932




defects in the existing systems. In a technical sense DAT and DCC were great
SUCCESSES.

| can recall only one question that was apparently not asked: “Would you be
prepared to pay up to 10 times the cost of the gxisting product?” But this proved to
be the most important question.

The point made about prices dropping with higher demand was brought out (as it
has been by many HDTV proponents), and there was a great deal of promaotion.

Manufacturers did cut prices to an extent, but the anticipated demand just didn't
eventuate.

In the consumer electronics market both these technologies have disappeared.
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5 Debunking arguments in fav

In most issues of public interest there are diffg
put responsibly. The information released by n
is often provably wrong, apart from being extrat

As a supporter and published advocate of SD1
Commission draft report, | have replied to eaq
the last 2 years. | have asked for anyone fir
omission in my published material to contact
received.

In contrast when | have a question for vi
Broadcasters, Media etc it is rare that | getar

our of mandated HDTV

rent points of view which should be
:andated HDTV proponents however
srdinarily biased.

[V along the lines of the Productivity
h and every question received over
ading what they think is an error or
me. | have answered every query

srious Government Authorities, TV
ssponse at all, and even rarer to get

an answer to the questions asked. | can provide numerous examples.

| am pleased to supply answers because | hay
that mandated HDTV proponents do not hs
exemplified in section 3 of this submission.

5.1 Historic examples of failed “bett

The lessons of history

e confidence in my facts. It is clear
ave confidence in theirs. Bias is

er” technologies

“Those who cannot remember the past are condemned to repeat it”.

It is a proven fact that many of the "best” entert

fail. Consider the following lessons from history:

VCRs Beta (produced by Sony, [¢

VCS-2000 (produced by P
The “inferior’ VHS system

Reel to reel

8 track

Elcaset (Sony was one of
Compact cassette

Digital Audio Tape

Digital Compact Cassette

Audio tape

The worst format sonically

This is a more recent exarn
consumer research releas
a success. Divx was a DV
that would allow pre-paid ¢
To “hire” a Divx disc was 1

Divx

disc, and the assumption fo

international Dynamics 28" Novernbe

- George Santayana 1863-1952

ainment technologies consistently

bng disappeared)
hilips, long disappeared)

is the world standard.

the protagonists for this format)

(compact cassette) was the winner.

nple, with a great deal of US

ed on why the Divx system would be
‘D player with a modem connection
liscs to be played for 48 hours only.
nuch cheaper than buying a DVD

rits success was that users would

r 1999 Page 14 of 18




only want to watch a movie
been a total failure and has
losses. Strategy Analytics,
a good track record of predi
predicted the failure of Divx

of HDTV in the USA. (More

request.)

VCRs

VCRs are a near-universal |

once or twice anyway. It has since
been phased out after enormous

a specialised consultancy firm with
ctions in consumer technologies,
and have now predicted the failure
details can be supplied on

househoid item and video stores

such as Blockbuster are a standard part of the landscape.

Imagine the public were told

have a much better picture
compatible with both their 0

wouldn't even mean more €
On the “best technology win

for the better quality.

Unfortunately they didn't. T|
Super-VHS VCRs fook the s
several hundred dollars mo
argument, they should have
the comparable VHS units.
finished up at a similar cost

promoted for some years af
gone off the market and | ¢4

advertised.

HDTV, if selected as our DTV format, will eith

failure what happens to the people who paid th
sets, and end up only able to receive SDTV bro

5.2 The “prices will drop rapidly” art

The USA, with a consumer electronics ma
Australia’s, hasn’'t had much change in pric
broadcasting. The “budget” priced models at U
than the more expensive units. Availability of
does not constitute a price drop. A price drog
better quality are lower in price now than when

For an example of prices not dropping quickly
its May issue reviewed the US$3995 Mitsubish
HD-1080 HDTV set-top decoder, concluding t
budget HD television.” In November 1999 this
website with recommended retail prices of US]
increase of 11.5%.

If the “better technology” argument was valid
picture quality (generally the more expensive)
not been the case.

Sony Australia quote in their submission t
Japanese experience of HiVision, the high d

International Dynamics 29h Novembe

| that for little extra cost they could
quality and it was completely

wn tapes and video store tapes. It
quipment or set-top decoder boxes.
s out” argument people would go

he format was called Super-VHS.
same as normal VHS units, and cost
re. On the “cost will drop quickly”
soon been much the same price as
Super-VHS tapes should also have
to normal VHS tapes. They were

nd just didn't take off. Most have

n't remember when | last saw one

er succeed or fail. In the event of
e huge amounts of money for HDTV
adcasts?

yjument

rket around 20 times the size of
ing of HDTV sets after a year of
)1S$7000 are not as good performers
esser-quality models at lower prices
means that models of the same or
they were introduced.

the US magazine Home Theater in
VS-50803 50 inch TV and US$3000
hat this combination makes “a great

s combination is listed on the CEMA
34295 and US$3499 respectively, an

televisions in general with the best

would win the sales battles. This has

b the Productivity Commission the

efinition analogue television system
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introduced in 1991. Sony state that set prices
A$5,000 in 1989, but did not mention that the

dropped from A$25,000 in 1981 to
relatively cheap 1999 pricing is a

resuit of the HiVision system being phased |out, not because of its widespread

acceptance.

Sony also quote in their submission that in|the USA pricing for HDTV set-top
decoders has dropped to US$649 in November 1999 for the RCA DTC-100.

Regardless of the fact on general principles

that this would equate to around

A$1600 (and that it can't be used with our system), “Stereophile Guide to Home
Theater” magazine in their December 1999 issue note that the DTC-100 isn’t
available yet, and its performance has not yet been assessed. US$649 will be the

cheapest HDTV set-top decoder yet on the

US market, after a full year of

broadcasts, with premium models priced at up to US$B000 (equivalent to
A$15,000). How can Sony seriously expect their HDTV set-top decoder (“We

would expect this pricing to be at the premiu

end of the market") to achieve a

suggested retail price of A$999, when we take Australia's market with its small

production runs into account?

internalional Dynamics 29h November
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6 Recommendations

6.1

The Final Report of the Australian Broadg

Television Specialist Group in 1997 made seve

Finding 6.3 “Systems that are able fo ad

standard definition television (3

sizes, would appear fo offer si
and might assist earlier wide a

The ABA considers this to be af
determination of a system standz

Finding 10.3 “Service commencement will be

but by equipment availability fof
time announce

and at this
commencement of products fo
speculalive.”

Both these points make economic sense, but t
the Digital TV debate. | understand timetables
haven't the general public been informed? Af
expectations and/or confusion. We need me
current situation, as it affects consumers.

| again quote the ABA from its final report:

“There are no reliable pointers (d
of digital broadcasting technolo
mantufacturers, despile years

successful products, report the)
guarantees success. As a con
beyond the test market stage. £
launch become commercial failu

Chapter 1

This is true now as it was then, and will be just

How then can we ignore the SDTV model wit
and pick the HDTV model with a track rec
increasing number of people in the USA believi

6.2 Productivity Commission draft

The Productivity Commission’s draft report
recommendations on the implementation of [
however we believe only SDTV is needed at th
readily be added if it is considered worthwhile,
broadcasting in Australian conditions.

international Cynamics 29 November

ABA final report on DTTB in Aus

tralia

asting Authority Digital Terrestrial
ral key findings:

dress both HDTV and lower cost
tDTV) receivers for smaller screen
gnificant advantages lo consumers
cceptance of DTTB by consumers.
) important consideration in the final
ard for DTT8B in Australia.”

driven not only by policy decisions
r both broadcasters and consumers
ements about mass production
r the Australian market would be

hey seem to have disappeared from
and situations can change, but why
present there are either unrealistic
dia releases with full details of the

» what might drive consumer take up
gy. Even major consumer prodict
of consumer research and many
y have yet to find the key to what
sequence, many products never go
rven some that are given world-wide

n

res”.
as true in the 21% century.

h a track record pointing to success
ord of low demand, with an ever-
ng HDTV to be a failure?

eport on Broadcasting

on Broadcasting makes sensible
Digital TV with which we can agree,
is stage. At a later stage HDTV can
after a lot mare experience of digital
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6.3 My recommendations

The HDTV scenario has the valuable spectrum
small percentage of the population. This not o
to the much larger market that would be possib
the general consumer economical access to th
enjoy. Mandated HDTV creates an elite by its

The alternate scenario, an SDTV-led change, v
to a much larger market because its take-up ra
driven, not quality driven. This is the difference
rate) and DAT (virtually no take-up). This large
enterprise and is clearly a much more productiy

Utility, not just premium quality, drives mass co
ultimately is between reiatively easy access for
or access restricted to a few. The social ramifig

I completely refute the argument that “buyers w
HDTV or SDTV", put forward as a result of the ¢
a two year test of dual-system transmissions. B
confused because of the misleading and untrug
| have yet to find a person who thought they ung
debate is about. Very few television salespeop

People decide on much more complex issues in
loan is best for them; where should they send th
buy a Macintosh or PC computer for home use;
they buy and so on. The general questions | an
more along the lines of “Can you tell me about |
all about?” “How much will it cost?”

The decision between HDTV and SDTV is much
between normal VHS VCRs and Super-vHS V(
with differing picture quality and features, and if
benefits, you can.

The solution to this issue is simple. Give the pu
a couple of pages on the points relevant to then
HDTV and SDTV, with the huge difference in prn
Australians will overwhelmingly choose SDTV tg
current television purchase prices and the failur
see the clear preference for affordable products
proponents would do well to add accurate pricin
research questionnaires, if they don’t already ur

Why has so much effort and expense been expt
HDTV on Australians? Are these the main intef
should be based upon? | would put the interest
decision on digital broadcasting.

International Dynamics
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resource tied up to service a very

nly will deny new enterprises access

le under SDTV, but will also deny

e services the rest of the world can
very nature.

vould allow more affordable access
te would be service and information

between the VCR (rapid take-up
r market in turn can sustain mare
e use of our resources.

nsumer change. The choice
all (both consumers and enterprise),
rations are obvious.

ifl be confused between a choice of
rommercial stations reported offer of
duyers are already completely
information they have been given.
erstood what the whole Digital TV
e understand it.

everyday life: what type of home
veir children to school; should they
what type of camera format should
n asked by television buyers are
ADTV?"  “What's digital television

1 simpler. It's like the difference
Rs. They are compatible formats,
you want to pay more for the extra

blic clear and factual information on
1. If given the choice between

cing as the major factor, | consider
slevisions. We only need to look at
e of technologicaily better formats to
. F.ACT.S., Sony and other HDTV
g of HDTV sets to their market
derstand this.

=nded to try to force mandated
ests that Australia’'s digital future
s of TV users in the forefront of any
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INTERNATIONAL
ACN. 004 479 225

84-88 BRIDGE R(
RICHMOND, 312
MELBOURNE, Al
TELEPHONE: N;
IN
FA

«Full_Name»
«Company_Name»

«Address»

«Suburb» «State» «Postcode» SeeiT To

Wednesday 10" November, 1999

Dear «First Name»,

| have been invited to give evidence to the Productiv
Breoadcasting. | will be providing information on whi
Australia’s broadcasting format, with details on prev

DYNAMICS PTY. LTD.

DAD,

JISTRALIA

ATIONAL (03) 9429 1944
TERNATIONAL 61 3 9429 15944
AX 6139428 0983

Attachment 1.2

International Dynamics

Laswe pealee

fity Commission hearings on
y HDTV should not be mandated as
ous failed Australian-only standards in

other industries, and the history of the demise of other much-hyped technology platforms

such as Betacam, Elcaset, DAT etc. Your experieng
irt this respect, and your comments would be appred

1.
what effect did this have on your TV sales?

What has happened more recently, and what do
legislated DTV commencement date of 1% Janua

Real-life experiences from your business would be y

in writing by Monday 15" November at the |atest. |If
please contact me immediately by phone on (03) 94
by e-mail at encel@onthe.net au

Best Regards,

Alex Encel
MANAGING DIRECTOR

When the Federal Government announced HDTY

re as a specialist retailer is invaluabie
iated.

v/ as their selected broadcast format,
you expect to happen as the

ry 2001 approaches?

seful, and ! will need your comments

you have any questions about this,
P9 1844, by fax on (03) 9428 0983, or
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LWORLDWIDE APPLIANCES

HAMEIN HOLBINGS

A RETRAVISION STORE

Alex Pneel

Intermtional Thnamics Py, Lud
84-R4 Ludpe Rowul

Richumwond VIC 31210

November 17, 1929

car Alex,

Ianswer (o Y one questions in the letler dated the 10™ of Mo
de not reeopmse that there i< a difference in fugh defimton ¢

then it is all onpe and the same thing.

The nusinfornation that the television stations, cspecially ciy
Laistng teles isions will he able to be nsed with digilal broad

High definiton clevision will not be in the price readm ol 1y
YOS,

Most people 1aday casmet afford and do not buy the lugh tec
existing technology. opling for budyer miher tan super pict

Tlic nenkets for Targe sereen leles 1sions i 1he mags market §
The mediu size narket towell under $1000.

Unibess huph definiion digaal television can fatl witlin this g
the nujonty of peopie will sunply notbuy thene

Once vou po above $2000 for a television the nuirket caters

Unjess ooy ision s Lo become hie exclusive reahin of the nic
teley miant will nol become the foree chunnel Nine wishi it 1o

The cormbimation of incoeag G ST and digral ilevision |
framcs of mund about replacmg 1hew televisions [thas certa

Tiere needs 10 be i1 (mnsition from apalogne 1o digitut thid |
end. i is 1he customer whio deeides whether a new format is
thew wonsy

It ias 1ot been pointed aut (o the public Ot ther exisiing Ig

until the sef necels replacenyg Ty stations arc ruumang 2 S

1 expect people 1 confinug 10 Wail tis purchase Iclevisions a
2001

As the penny drops that they ¢annot afford Ligh deltutiont
price drops antd purchase st top boxes in e meantime.

without $he marke! lo broadcast to. the nwjority of stations

programs inttally | (has siewimg down the tike up, as1s hap

WorldWid

SHOP AX8Y, ERINA FAIR, TERRIGAL DAIVE, ERINA NS

B2456537680

PIV LTO ACN 055 204 532 T/A

Apphances

W 2253 TELEPNONE (12) 4345 1098 FATSIMILE (02) 4365 3760

Attachment 1.2.1

International Dypamics

ember 99 1he vast majonty of consumiers

tettab o standard digatal braadcasts, to

annel Ning, is broadeasting is damaging
casts, via g set top bon,

s ass markat for another ten or Gficen

viclevisions that are v alable under
\TC,

re madel s priced from $1000 1o $2000.

rice categery within the next hve years,

o high-1ncome carndis,

|, (not politically sane), mgh definaion
be i 1he nastten years

s had an ¢flcct of putting people in twe
ity slewed the nhole market down

cople cant nnderstand and alford In the
suceesalul or not Custamers will vote with

fevisions can be used vin a st tap bos,

Catnpign

Lihey pet closer o the first of Janwary
plevision, they will probabls wait until the

will not make many  high definilion

pening in e United States now.

e ————— ——“—_@mﬂ
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WAMLIN HOLDINES PTY LTD ACN 055 254 652 T/A

WorldWide Appliances

SHOP AX81, ERTMA FAIR. TEXRIGAL DRIVE, ERINA NSW 2250 TELEPHONE (02} 4365 3033 FACSIMILE (D2) 4355 3760

Arecent tiip i Seprember Luled 10 find satisfactory working display of high defimuon feles ision in
any major eecironics store i the United States, We visitdd elecirouic stores in Los Angeles, San
IFrancisco. Denver. Scatte, Dallas. Boston and New York

The general mpression was one aCdisappeininent. The poletial for high delinition Icleyision should
1101 be spoiled but honld be a ransition o1 or the neat LiRdeH 10 (s cnty years. Wilidigitan bemg the
next torteal siep Fae betier compression leehaignes witl b des eloped in the nex decade, With dhgital
s i mpod das elupment stage, the high definition teles jsion $e1 thal can he built i 1en 10 Gifleen
YeArs (e ¢an then incorporate more advanced broadeast featores that will be dev cloped afer gaining
the experienee of digital now
Who hnow s wliat needs and potential (he dava broadenst sytem will develop

We nim the risk of 1ty ing 16 do (00 much 100 so01 and waste Vaskiesources and potesthal, trying
seeond-pucss e needs of the Australian public.

The costomers will choose i patls thart they conmndersiangd and assimiliie it i lifestyles now

[would ke a shiame to sec the porential of lugh defimmon glevision wasted, by going off befure e
BrRet has been prepared propetly.

Thope s mives you an insight intw g retailers puinl of vigw

Repirds,
CRITC > P

I"i;I . '.‘III.
& € ¢ LA e
Al Williins
Managing Dircctot

‘—‘—_*———-——_—_—_.=_—_~——__|Em)=_——=__-

18"NDU"1999 Rs: 27 ™ AT .
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Mcmters in Sound & Visien
453 Findecs Strwet
TOWNSYIUE GID 4810
-ifmﬂ:w.ndm

Telephone: Q7 4772 3470}
Focsimile: Q7 47722570
Mobile: Q418778917

1JL.BH
Attachment 1.2.2

Intemational Dynamics

17 Novembaer. 19989

Irtermational Dynamics Pty Lt
78 — B0 Harald Street
CHELTENMHAM VIC 3192
TEL: 03 9585 0522

FAX: 1800 687 376

Dear Sir,

Re: Effects of the Anpouncement - HDTV
In answer to your latter of 10 November re'| the effects of the announcament
of HDTV as the new Australian format, please find listed below our comments.

Even beforg the recent announcem
caused total corfugion and rel
current model Television Sets, not
. which will be oid technology.

t of HDTV. previous information
by customers to purchase the
ing to be purchasng something

L ]

]

2 We expett that as the iegisiation for
mode! Television Sets or non digital
further.

availabie from any Company, 8¢ ou
and a hard placs, not knowing whet
be avalable as an altemative to pur

DTV approeches, sales for current
Tolavision Sets will fall aven

'3 Currently we have no information or] pricing on any DTV componertry

r customners are 16t between a rock
her to purchase of gvan what wili
chase.

| apaiogize for rot getting this to you by Monday, 15 November but hopea this

is of benefit to you.
Yours fathfully,

ian Lamont

Home Entericinment Sytams  Video ond Data P
Corfecence Equipment  Lighting

iection  Commercia! Enertonment Systems

Compact Discs  Laser Dizes

Pars Por Py, Ud. & C.N. 030 d39) 200 wading o3 AY Dwsign

L




AUD[O TRE\IDSJ

H\ woad in Me!bourne

Audio Trends (Wantima) Pty Led. A.C.N, (05 880 857
Shop 30, 348 Mountain Hwy, Wantirna, Victoria, 3152 Phone (03) 9729 8233 Fax (03) 9729 8118 eMait: shop@audiotrends.com.au
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International Dynamics

Mr. Alex Encel 12" November 1999
C/o International Dynamics
84-88 Bridge Road

RICHMOND
Victoria 3121
Dear Alex

Thank you for the opportunity to commenl about|the subject of HDTV raised in your
recent lctter and the public response we have regeived since the Federal government
announced the proposed introduction of HDTV on [1* January 2001.

As you know, my [amily has been directly involved in the Consumer Electronics
business for more than thirty years. During that time we have seen tremendous changes
in technology. Without doubt. the introduction of colour television in 1975 and (he
compact disc in 1983 revolutionised home entertaipment [or everyone. However, during
the same period a number of other formats were jntroduced that promised a lot, were
technically superior, bul proved to be unacceptable to the consumer. These included
amongst others Quadraphonic sound, Laser Disc. DAT. Beta video format and
Fleaset—an audiocassette system that delivered the performance of reel-to-reel tape
with the convenience of a cassette. The Beta video| format stands head and shoulders in
thie above group. Fven woday, Beta is still used worldwide by the commercial television
industry and recognised by most video fanatics 4s superior to the VHS format. The
irony is that its inventor, the Sony corporation has| had to abandon ship and now make
inferior VHS machines! So, no matter how good |the technology is, if the consumers
reject it for what cver reason, then it gets consigned (o scrap heap.

Our present colour television system scems to be headed the same way, especially since
the announced introduction of HDTV. Our sales haye definitely experienced a downturn
since this announcement. The problem has been exasperated by much misinformation in
the media and in fact by government representatives. For instance, every consumer that
has raised the subject in our store believes that|all non-digital televisions will not
receive a picture come 2008! Most are also of the ppinion that come January 2001 that
all programs will be broadcast Australia wide in HDTV and all will experience ‘cinema’
quality picture!




e

Experience overseas has shown quite the opposite. Even today, the United States has
only introduced HDTV into major cities and evep then not all. Broadeast periods are
often only for arcund two hours and reception quality is often erratic with no reception

at all on occasions!

Sales are also interesting 1o observe, We rcad regently that the US market planned to
sell 20,000 sets in the first year. Although this sounds impressive, it pales into
insignificance when compared with the 35,000,000 plus ‘ordinary’ televisions seld each
vear in what is the world’s largest and most affiuent economy. Obviously, television
manufacturers still plan to sell millions of non HDTV for many years to come. Sure,
sales will grow if the program material and broadcast reception improves. But, how
long is this going to take? Truly, it is anvone’s guess!

HDTV promises to be one of greatest developments cver in consumer electronics.
However, we are concerned, especially following reports in both the print and electronic
media that we in Australia seem to be telling the consumer that they will have to buy
this new technology, dispose of current, proven and reliable technology or risk getting
no picture at all. We hope a more common sense approach ensues in the coming months
and that we enter the digital television era in a way|that benefits the whole community.

There is no question in our minds, that as the proposed introduction of HDTV gets
closer, more folk will postpone a purchase until they have at least seen 4 transmission
and the pricing issue is more clearly defined. (f course. the Olympic Games will
probably sce sales increase for a short period. In the mean time sales will probably have

a roller coaster ride,

In conclusion, we hope you find this information| helpful and thank you again for the
Opportunity to express our viewpoint.

Yours sincerely

Stephen Lee




Sales, Installation and Service of compatible Hifi/TV

12" November 1999

Mr. Alex Encel

Managing Director
International Dynamics Pty. Ltd.
84-88 Bridge Rd.

Richmond Vic 3121

Dear Alex,

Thank you for reguesting our comments on th
potential introduction of Digital Television.

When this was first announced earlier this

advertisements started to appear, initial cg

confusion as to exactly what impact this lates
on any impending purchases.

HDTV was described, as “a revolution with g

Hempet Sound Pty. Ltd.
ACN 001 163 408

455 Penshurst Street
Roseville - East 2069
Sydney +* Australia
Fax:(02) 9417 1221
Tel:(02) 9417 4069

neMoe
SOUNAd
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International Dynamics

e current market reaction to the

year and the ensuing media
nsumer reaction was one of
t technology was going to have

reater potential impact than the

introduction of colour”, that would begin transmission on 1% January 2001.

This announcement was accompanied by [
featuring the highly respected Bruce Gingell,
henefits of this new system. The result was —
buying public thought the current analogue sy
immediately, rendering obsolete any of the se
reaction made it extremely hard for a retailen
and particularly hard for our market, which
European sets in a sector where the customsg
for the latest in technology.

The truth of the matter, that the introduction |
and that at first, Digital sets would be ¢
communicated to the public with anywhere
announcements. Leaving the retailer to try ant
information he had at the time, in a format tk
buying public and enable him to maintain a g
was nearly impossible in the first few months.

There has been even more confusion gene

rime time TV advertisements,
who enthusiastically touted the
quite understandably — that the
stem wouid be ending virtualty
ts currently owned or sold. This
to sell any form of Television,
consists primarily of premium
ir expects, and is willing to pay

wocess would not be overnight,
extremely expensive, was not
near the visibility of the initial
1 disseminate, what little factual
nat would allay the fears of the
rofitable business. A task that

rated of late, with the question

arising as to which transmission format Au

ralia should adopt. Surely this

debate is premature, since there has been ng standard yet defined, let alone
actually written. Since the technical differenge between HDTV and SDTV is

not understood by the majority of our custom
to be carried out in a public forum? All this
purchases to wait until all issues are resolved.

rs, why does this debate have
achieves, is to cause potential

Hempel Sound Pty. L
455 Penshurst St. Roseville NSW 2069 Tel: (02) &

fd.
117 4069 Fax: {02) 8417 1221




This hesitation to purchase is starting to spread beyond the actual TV set, to
ancillary equipment such as VCR’s and Surround Receivers. The level of
change and confusion in the home entertainment market, is leading a large
number of people to believe that the equipment they purchase today is going
to be completely obsolete in six months time.

There has been some increase in sales regently due to the lowering of the
sales tax rate, however as we get nearer to the release date of HDTV the
market will ance again tighten up. This tendency is quite natural and to be
expected. But if at the end of the day, we end up with a format that is
completely different to the rest of the world and therefore unworkable, the
market is going to end up even more fractured, than it is at the moment.

| hope these comments are of some help.

Yours sincerely,

!

,@_%{a//g, C

Eckhard Hempel

Ferace (B FAres

Hempel Sound Pty. Ltd.
455 Penshurst St. Roseville NSW 2080 Tel: (02) 9417 40689 Fax: {02) 8417 1221




15th November 1999
Mr Alex Encel

84 - 88 Bridge Road
Richmond Vic. 3121

Dear Alex,

Targa Hi-Fi

163 Anderson Street

Cavns, Qid. 4870

{07) 405327135 fax: (07) 40532715
email: fifetek@internetnorth.com.au

Attachment 1.2.5

Intemational Dynamics

Only received your letter today regarding the Productivity Commission hearings

on Broadcasting.

To answer your question 1: [ would say that|our TV sales have stopped growing
and question 2: I expect that sales will begin|to fall off dramaticallv as the
commencement date approaches, almost all pustomers are asking about DTV, most

are confused,

[ know this is not much but hope it helps.

Regards,

Bruce Rankine

Lifestyle - Technology




A

Brisbane City

{Opposite Winlergarden)
153 Elizabeth Strest,
Brisbana, Qld 4000
Telephons: 07 3221 3155
Facsimile; 07 3229 8481

SUPPLIES
12" November 1999

Alex Encel
International Dynamics
84 - 88 Bridge Road
Richmond VIC 3121

Dear Alex

Rea: - effect of the HDTV annou

Attachment 1.2.6

International Dynamics

ncement on our business

Following the announcement of the decision

to broadcast digital in HDTV, there

was a dramatic reduction in the amount of lepds generated from our advertising

of Loewe televisions. A large percentage of
advertising were from people simply to inqguir
need to be “trashed’?

We have generally found that after discussin
clients, they invariably chose te purchase an
up-market models as was previously the cas
purchase a basic set and wait for the new dig
estimate that this trend has affected our saie

With the incredible amount of mis-infoermatior
expected cost of a HDTV set, | expect TV sa
almost dry up by 1/1/2001. Without the optic
embrace the new digital TV technology, oncs
HDTV prices will be.

the calls we received from our
e whether their current set would

g the HDTV Digital TV issue with
entry point model rather than the
2. Their reasoning was to “just
jital technology to sort itself out”. |
s by 30 — 40% over this period.

1 in the media surrounding the
es to decline even further and
n of SDTV, customers wili not
> they discover how prohibitive

Ultimately the HDTV issue just adds to the confusion over Digital TV for the
average consumer, which will only increase the buyer trauma and therefore

dramatically affect sales.

| hope this issue is resalved quickly, and thae future direction is communicated
clearly to the public, so as to have as little effect to general TV sales as has been

the case in other countries.

Yours Faithfully
STEREOQO SUPPLIES

Don MacKenzie
Queensland Manager

Mt. Gravatt, Gid 4122
Telephone: 07 3343 5400
“Facsinle: 07 3249 7508

Aspley, Qid 4034

Teteshone: 07 3863 014
Facsimile; 07 3863 087

w 1 Mt. Gravatt Ot Aspley O indooroapilly O] Bundak
' {Big Top Showrooms) Home Base Centre, "Loewe Lifestyls’ ! Shop 10/12 Upton Street,
1290 Logan Road, Cnr. Gympie & Zillmera|Roads, Level 3, Westfield, PO Box B817

Gold Coast MC, QId 9726
Telephone: 75 5317 855
Facsimile: 075 5316 160

Indgoroopilly, Qld 4068
Telephone; 07 3878 5959
| Facsimile: 07 3878 5988

S
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Mr. Alex Encel

MANAGING DIRECTOR
INTERNATIONAL DYNAMICS PTY.LTD
84-88 Bridge Rd.,

Richmond Melbourne 3121

Dear Alex,

Thank you for the opportunity 1o comment.

My background is Radio and Television, Electroni
manufacturing, distributing, servicing and retailing
served on the board of Retravision and Narta

The average consumer is confused about Digital Ts
They are generally apprehensive of the cost for HI

TO:61 3 9428 8983 PAGE: @1

oGy

Attachment 1.2.7

International Dynamics

cs and Communications in
| 43 years in the industry. I have

Elevision,
YTV and all want to know when muln

channel broadcasting will be available on free to air.

A large number of people are upset about Foxtel ceasing the cable roll out in a lot of
Sydney areas, Foxtel has acquired a lot of sport exclusively, especially the Rugby
League, which is no longer as widely available on free to air, and yet the cable 1s and will
not be available, so viewers have lost their ability to view their favounte sports programs.
This is without even mentioning the demise of their favourite teams, te. South Sydney

Norths etc. No further advantages should be given
Multi channel broadcasting free to air, or affordabi

to Foxtel and the cable operators.
e subscriber payments, with no or

limited advertising is what the average punter is haping for.

They don't want high cost limited program HDTV

The picture quality of modern 100hz progressive stan receivers that are mass produced

for European standards at low cost is more than ad
digita) transmission quality, when compared to the

cquate to receive the further improved
first generation CTV receivers

produced in the late 70’s, receiving analogue ghosty snowy noisy transmissions.
Five channel digital sound available through digital transmission will further enhance the

digital experience

In summary we neygitai muiti channel European standard with ne HDTV initially.
/

Best wishes

Edmund Moran ié )

Managing Director

MORAN TECNOLOGY
RETRAVISION SUPACENTA
CARINGBAH NSW

SUPAZENTA CARINGRAH

TEAMULIL PTT LIMITED ADN U59)

2 90

SHINMSOM SHOP LS SUPACENTA 220 TAREN POINT A0 CARINGEAH 2228
WAREHDESE/APMIRISTRATION 37/85-75 CAPTAIN COOK DAVE CARINGEAH NSW 2229

TELEPWOME 9526 5480 FALSIMILE 9525 5955

EMIRIL ys@morentech.com. sy




Tivoli Hi Fi

Mr Alex Encel

International Dynamics Pty.Ld.
84-38 Bridge Road

Richmond

Vie, 3121

Date:  12/11/99

Dear Alex,

Thank you for your letter of the 10th November. 1
an article that uppeared in "The Age” on Moaday t
this article the Government aud the advisory comm
their depth. 1t further seems that no matter what th
findings the probability of the draft report and its r
Advisory Committee is very slim. [ also agree wit
format, history and overseas experiences indicate
mistake to mandate in favour of it.

Re your item 1. We vers not invelved enough wit
downturn effect on scles the Federal Government's|
broadcast has had, however T understood from con
triendly competitors, the loss of sales was scvere 2

Re your irem 2. Qur more recent in-store expericn
confused about what DTV is und the distinction be
believe this is largely caused by the media not info
on the issues surroundirg digital TV, piobauly dud &
tirst pluce. We also met & good nuniber of people

Attachment 1.2.8

tnternational Dynamics

ani faxing vou herewith a copy of
he 1st Novemb:ir. According to
ittee scem to be completely ot of
e Productivity Commrission's
ccommendations beiry 1cad by the
h you on the [IDTV broadeasting
that it could be a very costly

h TV sales 10 meosure the reai
anpouncement on HDTV
versations [ have had with our
nd for some almost devastating.

1ces show that the public are very
tween 1D and DTV is blurrad. !

rming t]c pub]ir‘ fu Uv and corr&-’r,'_v

who L.n,fcr thcn buymg decision due

to the believe that Digital TV is going to be corsiderably eotter and will be available

for similar costs as current TV sats.
As to whut will happen as the 1st Jannary 2001 apy
but it will depeud on whether the pubiic will be inf

the effect and all the options encircling Digital TV|

Kmd Regards

;/
WLEL Jo;
hlh/pp\, L/cé

M-naging Director

Tiveli Hi Fi Pty. Lid., 155 Camberweil Road, Hawthg
Telephone: (03) 9813 3533, Fax: 9

sroaches is very cifficult 1y know
ormed correctly and completely on

prn East. 3123 Victoria. Australia.
1-3 09813 3108




